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WEEKLY HIGHLIGHTS OF HOW THE UK IS FEELING, BEHAVING AND THINKING 
FROM OUR COVID TRACKER

HEALTH STILL A CONCERN AHEAD OF INCOME AND SAVINGS

Results are taken from Maru’s ongoing, UK tracker of key elements related to how consumers are FEEL, BEHAVE, and 
THINK during the COVID-19 pandemic. We speak to 1,000 nationally representative UK adults twice a week. For more 
information, please go to www.marureports.com/coronavirus, or contact your account team or info@marumatchbox.com.

Our in-house IAT capability uses reaction time to identify fast, instinctive choices, revealing which concerns evoke a ‘system 
1’ or implicit emotional response in the brain, strongly influencing behaviour. We’ve now been tracking emotional response to 
concerns for 8 weeks and have shown the top ranked ‘Implicit’ concerns below.

Health and the economy continue to dominate implicit concern, with health ahead of concern for personal/family finances and 
savings. Last week saw a slight uptick of 3% with concern for ‘My family’s physical health’ which the other charts below show
was linked to the government sharing a plan for easing of lockdown. This week we take an in-depth view into the UK’s 
reaction to the government’s plan to ease lockdown restrictions.

42% UNCLEAR ON LOCKDOWN PLAN
OLDER AGE GROUPS LEAST LIKELY TO BE CLEAR

The media widely reported that last weeks announcements 
from the government lacked clarity, so we asked the UK what 
they thought. 42% were not clear, increasing to 46% for over 
55s, who we know from previous data are feeling isolated and 
desired clearer information on socializing again. Under 35s 
responded the most positively as they are the keenest to start 
to return to normal, having been most likely to have income 
impacted.

SAFETY WHEN RETURNING TO WORK
7 OUT OF 10 ARE CONCERNED WITH SAFETY AT WORK

Employers need to take safety measures and communication of these 
seriously, as failure to do so will result in many employees being 
reluctant to return to work. Younger workers over index in lower skilled 
occupations, such as retail or hospitality, with increased public exposure 
so likely feel more vulnerable towards the Pandemic. Consistent with 
previous data, men are less concerned than women.

% who are ‘implicitly’ concerned

NEW SLOGAN NOT UNDERSTOOD
ONLY 45% FULLY UNDERSTAND THE NEW SLOGAN

Supporting our other question on the clarity of the 
lockdown plan, we also asked the UK if they understood 
the new phrase ‘Stay alert, Control the virus, Save lives’ 
and we received a mixed response with less than half 
‘fully understanding the message’. Future government 
communication around the easing of lockdown must 
improve to gain public engagement.
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REGIONAL STRATEGY
NO CLEAR PREFERENCE FOR CONSISTENCY

There was no clear majority of people either in 
favour of UK regions being aligned on lockdown 
strategy, or diverging. Scotland did have a 
majority comfortable with divergence but 
certainly not a significant difference.
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