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Family health is now the greatest emotional concern in the UK as the Covid-19 
Pandemic approaches its peak impact in the UK

CONCERN FOR HEALTH INCREASES ABOVE ECONOMY
Our in-house IAT capability uses reaction time to identify fast, instinctive choices, revealing which concerns evoke a ‘system 
1’ or implicit emotional response in the brain, strongly influencing behaviour. 

For the first time emotional concern for ‘My family’s physical health’ has moved ahead of ‘The economy’, reflecting the 
growing concern in health as the number of UK deaths from Covid-19 continued to tragically grow through w/c 6th April, 
towards an expected peak over the next few days. Concern for ‘family health’ has consistently been higher compared to 
‘personal health’.

Whilst concern about food shortages continues to decline, we have observed implicit concern for key ‘non-food’ products 
people need such as toiletries and over the counter medicines.

Results are taken from Maru’s ongoing, UK tracker of key elements related to how consumers are FEEL, BEHAVE, and 
THINK during the COVID-19 pandemic. Week speak to 1,000 nationally representative UK adults twice a week. For more 
information, please go to www.marureports.com/coronavirus, or contact your account team or info@marumatchbox.com.

All data from 9-10 April 2020: 1,035 UK nationally representative adults (Maru/Blue UK) 

HOW ARE BRITONS SPENDING THEIR TIME?
WHAT ARE PEOPLE DOING WHEN SOCIAL DISTANCING IN-HOME? ACITIVITIES IN LAST 24 HOURS.

TOP FIVE ACTIVITIES IN THE PAST 24 HOURS (PROPORTION WHO DID THIS ACTIVITY)
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Either broadcast or streamed TV and entertainment continues to be the most popular indoor past time. Older generations are 
far more likely to use traditional broadcast/satellite channels whereas younger, family households are more likely to stream.

Interestingly, 16% had placed an online order for non-food items, and was high across all age groups, backing up BBC news 
reports of a surge in online sales* for items including electricals, exercise equipment, health and beauty products as well as 
games and reading matter.
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30% for females 18% for age 65+

bbc.co.uk https://www.bbc.co.uk/news/business-52066454

WHICH BRANDS ARE THE HEROES AND VILLAINS?
WE ASKED PEOPLE TO SPONTANEOUSLY MENTION BRANDS THAT HAD DONE A GOOD OR BAD JOB OF NAVIGATING THEIR 
WAY THROUGH THE CORONAVIRUS PANDEMIC. BELOW ARE THE BRANDS MOST FREQUENTLY MENTIONED.

HEROES
Supermarkets were forefront in peoples 
minds and received most positive feedback 
for taking care of staff both financially and 
health wise by installing plastic shields.

VILLAINS
Companies that either took irresponsible action 
or have not paid staff are perceived most 
negatively. Some of these actions were weeks 
ago but the negative perception has stuck.

Tesco has said that hourly paid 
workers in its stores and 
distribution centres will receive a 
10% bonus for time worked in 
April and May.

Asda has said it will pay self 
isolating staff designated as 
‘vulnerable’ for 12 weeks, and will 
give staff working during the 
Pandemic an extra weeks’ pay in 
June.

Morrisons says all frontline staff 
will receive a 6% bonus on their 
earnings for the next 12 months.

Initially Sports Direct said it would 
ignore the governments 
instruction to close all non-
essential retail, but reversed this 
decision after a public backlash.

Airlines have been very badly hit 
and Virgin Atlantic has asked its 
staff to take 8 weeks unpaid leave 
to help the company through the 
crisis.

The owner of Wetherspoon is 
reported to have told staff to go 
and work in Supermarkets until 
payment from the government is 
received.
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